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In profile

Media design, publishing and trends
for decision makers in the creative industries

PAGE is the professional magazine for creative media design, publishing and
trends, serving as a source of information and investment guide.

As the leading design and publishing magazine, PAGE has delivered idea after
idea for creation and production, month after month since 1986.

PAGE spots the trends and is very much a part of the agency and media scene.
Whether mobile, online or print, PAGE presents all the latest developments in
design and technology. It is crossmedia, interdisciplinary and integrated.

PAGE readers are professionals who are responsive to innovation.They are trend-
setters, early adopters and have a high level of decision making responsibility.

PAGE - Ideas and know-how for the creative industry.
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Contacts

Your media consultants

Alexander Herz
Advertising Director

Phone: +49 (0)40 85183-480
Fax: +49 (0)40 85183-489
alexander.herz@page-online.de

Andrea Dyck
Classified ad sales

Phone: +49 (0)8341 9661784
Fax: +49 (0)8341 871404
andrea.dyck@page-online.de

Sabine Cordes
Ad processing

Phone: +49 (0)40 85183-482
Fax: +49 (0)40 85183-483
sabine.cordes@page-online.de

Sabine Vockrodt
Sales (job market)

Phone: +49 (0)89 2183-7049
Fax: +49 (0)89 2183-7864
stellenangebote@wuv.de

Igor Sadovnikov
Online ad sales

Phone: +49 (0)731 1520-176
Fax: +49 (0)731 1520-961
sadovnikov@ebnerverlag.de

Neil Stratton / UK representative

Dellstone 6, Ivy Cottages
Hinksey Hill, GB-Oxford OX1 5BQ
Phone: +44 186 5739484
neildstratton@btinternet.com

Adress Advertising Director / Ad processing

PAGE Verlag

Ebner Verlag GmbH & Co. KG
Borselstraf3e 28
22765 Hamburg

Germany

Phone: +49 (0)40 85183-400
Fax: +49 (0)40 85183-449
anzeigen@page-online.de

www.page-online.de
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Readership data

A
PAGE, the leading professional magazine for creative media Underg: 22 %
de'sign., pu.blis.hing and trends provides it.s top-notcr.l r'eader- 30-39 year-olds | 2 %
ship .Wlth indispensable professional design, advertising and 40-49 year-olds [N 23 %
media know-how.
Its target group - primarily graphic designers, media desi- 50 yearolds [l 10 %
gners and art directors in advertising agencies and firms - is over50 | 2%
young, excited by new technology and not afraid of making
the investments needed to acquire it. These are important Gender
opinion formers and multipliers for your advertising message Male 60 %
who deliver advertising results you can count on. Female 40 %

Professional Function

Graphic designers _ 25%

Art directors . 5%
Media designers . 7%
Designers/multimedia designers - 20%
LY 27 |s clearly structured Owners/directors - 20%

PO oo devgn i s o] otrer NN 25 %
9%

R R e p[(%7Y Conveys sound knowledge Company Size

Managing Director 2% Up to 5 employees 52 %
pReview digital design, 69% 5 to 50 employees 32%

et 3 svaied 50 to 100 employees 4%

100 to 250 employees 4 %

Magazine evaluation: Statements on PAGE

LERY |s up-to-date

1 R0 s competent

87 % REESACKEHEN]

(137 Is useful for day-to-day work
L3273 Cannot be replaced by any other magazine Over 250 employees 8%
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Decision-making powers

PAGE-readers are opinion leaders from the 65 % 29% IT Hardware: network systems
publishing sector with high decision-making

powers. Around two thirds of readers have sole 90 % 50 % 40% IThardware: PCs, Macs

or joint decision-making authority for the 87% 47 % 40% IThardware: peripherals

purchase of IT hardware such as PCs, multi-
media PCs and peripherals as well as technical
communications equipment. Three quarters of 53% A 28% Multimedia-/video software
our readers are solely or jointly responsible for
the purchase of image processing and graphics
software, whilst more than two thirds have the 79% 45 % 349% Office software
authority to select paper and other printing
materials.

100 % LYR 48 % Image processing/graphics software

68 % 35 % 33 % Communication software

77% 46 % 31% Technical communications equipment

7% IEE]
André Kemper,
KemperTrautmann n% I EX

78 % 45 % 33 % Office furniture, studio furnishings

34 % Paper and printing materials

33% Online communication

B Sole decision-maker
Joint decision-maker (in team & preparation)
multiple answers possible

PAGE reaches readers across all platforms”

of readers use the Mac/Mac OS X operating system

I 75 %

of readers work with Windows operating systems

“Source: Telephone readership survey of a sample of PAGE sub-
scribers in June 2006 (C.A.T.L). 253 interviews (net), designed and
carried out by CZAIA Marktforschung GmbH, Bremen.

Joachim Baldauf,
Photographer ‘multiple answers possible
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Bureau Johannes Erler,
Hamburg

Erik Spiekermann,
edenspiekermann

Circulation and topic spectrum

& Circulation analysis
Quarter 02/2011

Print run: 26,534 copies
Distributed: 18,580 copies
Sales: 17,911 copies
Subscribers: 14,625 copies

Publication frequency
12 x p.a.

Subscription price
Domestic subscription: 103.30 €
Foreign subscription: 116.50 €

Reading behaviour

90% read 10-12 issues per year

88% read 3/4 of every issue

96% keep PAGE

104 minutes is spent reading an
issue of PAGE in average

“Source: Telephone readership survey of a sample of PAGE sub-
scribers in June 2006 (C.AT.L.). 253 interviews (net), designed and
carried out by CZAIA Marktforschung GmbH, Bremen.

PAGE classified ads

. El
5 Seheint und
% j = et g
SCENE. What's going on in the CREATION. Trends and
industry-people, awards, background: corporate design,
campaigns, events, discussions, packaging, integrated communica-
commentaries. tion, branded entertainment.
LT e
o I.'I'li

HES
Type. Typefaces, foundries and Image. All about photography,
technical tips for type designers image processing, image archives,
and the designers of print and 3D, animation and video - work-

online media. shops & displays.

Technology. Tips, tricks and tutorials: new technologies and devices for
all media, agency and design professionals.
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Dates & topics

Date of Ad order Copy Delivery of Shows Dates
publication deadline deadline inserts etc. and events 2012
07.12.2011 11.11.2011 16.11.2011 22.11.2011 PMA, Las Vegas 08.01.-12.01.
imm cologne, Cologne 16.01.-22.01.
04.01.2012 02.12.2011 07.12.2011 13.12.2011 komma, Munich 25.01. - 26.01.
Paperworld, Frankfurt 28.01.-31.01.
01.02.2012 06.01.2012 11.01.2012 17.01.2012 FESPA Digital, Barcelona 21.02.- 24.02.
07.03.2012 10.02.2012 15.02.2012 21.02.2012 CeBIT, Hannover 06.03. - 10.03.
PICTAday, Munich 22. March
Internet World, Munich 27.03.-28.03.
04.04.2012 09.03.2012 14.03.2012 20.03.2012 drupa 2012, Dusseldorf 03.05. - 16.05.
02.05.2012 05.04.2012 11.04.2012 17.04.2012 NEXT Conference, Berlin 08.05. - 09.05.
fmx 2012, Stuttgart 08.05.-11.05
ADC Festival, Frankfurt 09.05. - 13.05.
TYPO Berlin, Berlin 17.05. - 19.05.
06.06.2012 11.05.2012  16.05.2012 22.05.2012 Mailing Days, Nuremberg  20.06. - 21.06.
04.07.2012 08.06.2012 13.06.2012 19.06.2012
01.08.2012 06.07.2012 11.07.2012 17.07.2012 IFA, Berlin 31.08.- 05.09.
05.09.2012 10.08.2012 15.08.2012 21.08.2012 dmexco, Cologne 12.09. - 13.09.
Photokina, Cologne 18.09. - 23.09.
04.10.2012 07.09.2012 12.09.2012 18.09.2012 Book Fair, Frankfurt 10.10. - 14.10.
viscom, Frankfurt 25.10. - 27.10.
07.11.2012 12.10.2012 17.10.2012 23.10.2012 Vision, Stuttgart 06.11.- 08.11.
05.12.2012 09.11.2012  14.11.2012 20.11.2012 imm cologne, Cologne January 2013
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PAGE

Editorial Section

Market Section

Job Market

Advertising conditions 2012

Position ads
Width x height in mm b/w - 4c
Type are With bleed
390 x 265 410 x 297 8960 €
185 x 265 210 x 297 5280 €
185 x 175 Horizontal 210 x 188 4230 €
120 x 265 Vertical 132 x 297
185 x 130 Horizontal 210 x 143 3300 €
90 x 265 Vertical 102 x 297
185x 85 Horizontal 210x 98 2640 €
56 x 265 Vertical 68 x 297
185x 62 Horizontal 210x 75 2280 €
44 X 265 Vertical 56 x 297
90 x 130 2 columns 102 x 143
210 x 297 6320 €
210 x 297 6580 €
2nd Cover + 420 x 297 10 560 €
3rd Page
Market ads
Width x height in mm
type are, only b/w 4c
185 x 265 2050 € 2550 €
90 x 265 Vertical 1250 € 1500 €
90 x 130 2 columns 750 € 900 €
90 x 62 Horizontal 450 € 500 €

All prices subject to VAT

Discounts
Frequency discounts  Quantity discounts
from 3 ads 3% from3pages 5%
from 6 ads 6% fromé6pages 10%
from 9 ads 9% from9pages 15%

from 12 ads 12% from 12 pages 20%

Bleed ads or ads exceeding the type area:

No additional charge

Special technical formats:

Details or individual offers on request

Special placement surcharge:

10% for preferred positioning in the magazine
(no discounts apply)

' Ihr direkter Draht
- 2ur Kreativbranche
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Technical Data and Ad Formats

2/1 page across gutter

Type area W390 x H 265
Bleed” W 420 x H 297
1/1 page

Type area W185 x H 265
Bleed” W210 x H 297
2/3 page horiz. W 185 x H 175
Bleed” W210 x H 188
2/3 pagevert. W120 x H 265
Bleed” W132 x H 297
1/2 page horiz. W 185 x H 130
Bleed” W210 x H 143
1/2 pagevert. W 90 x H 265
Bleed” W102 x H 297

Important: for PAGE job market other formats are valid!

1/3 page horiz. W 185
Bleed” W 210

1/3 pagevert. W 56
Bleed” W 68

1/4 page horiz. W 185
Bleed” W 210

1/4 page2col. W 90
Bleed” W 102

1/4 pagevert. W 44
Bleed” W 56

Market ads (type area, only)

1/1 page W 185
1/2 pagevert. W 90
1/4 page2col. W 90
1/8 page horiz. W 90

“Bleed: Trim area on the

X

X

X
X
X
X

outer edges: 4 mm

H 85
H 98

H 265
H 297

H 62
H 75

H 130
H 143

H 265
H 297

H 265
H 265
H 130
H 62
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PAGE

Loose inserts

Bound inserts

Glued inserts

Multi-page catalogs

Discounts

Ad Specials
Up to 25 grams weight 180 € o/oo full run
230 € o/oo split run
Per additional 5 gram 5 € o/oo additional charge

Minimum order: total subscriptions!
Positioning: unspecified. Loose inserts are to be stacked loose on Euro pallets and packaged securely for transportation.

Length Paper weight Price for total run Price for split run
2 to 4 pages 100g to 150g paper 180 € o/oo 230 € o/oo
8 pages 60g to 180g paper 240 € o/oo 290 € o/oo
12 pages 60g to 180g paper 275 € ofoo 325 € o/oo
16 pages 60g to 180g paper 315 € o/oo 375 € ofoo

Minimum order: total subscriptions! All prices are exclusive of postage or shipping costs. Glued cards must be attached
to an unprinted space. If the layout does not allow this, the publishers cannot guarantee insertion of the cards.

Price for total run Price for split run
Post or reply cards 105 € ofoo 145 € ofoo
Tip-on CDs 170 € o/oo 225 € ofoo

Minimum order: total subscriptions! All prices are exclusive of postage or shipping costs. Glued cards must be attached to an unprin-
ted space. If the layout does not allow this, the publishers cannot guarantee insertion of the cards.

Multi-page catalogues are only possible for the full run! Format Color &4c
For technical reasons, no consideration can be given to placement requests for multi-page catalogues. 8/1 10 490 €
Invoicing is based on the respective print run. 16/1 13 740 €
No discount and no agency commission on postage and additional technical costs. 24/1 16 920 €

32/1 19 880 €

Delivery Terms/Samples

Loose, bound and glued inserts are to be delivered in such a way that no additional manual preparation is required.

Otherwise, the costs incurred will be charged to the customer. Please refer to the relevant order confirmation for quantities and deli-
very addresses. A binding sample of the loose, bound and glued insert, and if necessary a layout with size and weight specifications,
must be submitted to the publisher prior to acceptance of the order. Please refer to the relevant order confirmation for quantities
and delivery addresses. (Delivery to the printer to be labeled: "For PAGE, Issue No. .../...").

All prices subject to VAT
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Job Market — Print & Online

Ad formats/Ad prices Print **

Width x heightinmm Preis fiir

without bleed b/w 2c 3c 4c
180 X 246 3590€ 3790€ 3990€ 4190€
horiz. 133x246 180x184 2750€ 2950€ 3150€ 3350€
Advertisements in the prin- horiz. 87x246 180x121 1890€ 2090€ 2290€ 2490€
ted magazine will also auto- horiz. 87x184 433x121 1490€ 1690€ 1890€ 2090€
matically appear online for 6 horiz. 41x246 180x 58 1030€ 1230€ 1430€ 1630€

weeks at no extra charge.

87x 121 1030€ 1230€ 1430€ 1630¢€

www.page-online.de/ horiz. 41x121 87x 58 640 € 840€ 1040€ 1240€

stellenmarkt Color surcharges: 200 € per color, ““All prices subject to VAT, valid from 1.1.2012, subject to alterations.
Online only
. Basic offer . Silver offer . Gold offer
Plain text, online "Standard" structured Individually structured
Publish your advertisement recruitment advertise- online job ad with logo online job ad with logo
. . . ment with no logo
almost immediately in the _ & Structured online ad Structured online ad as
PAGE online recruitment sec- > 6 \fweeks online using set templates requested by customer
tion, without having to wait P"c_e‘ 5%0 €
for the next printed edition. Trainee placement
— advertisement 6 weeks — 6 weeks online — 6 weeks online
online Price: 150 € Price: 690 € Price: 1090 €

www.page-online.de/

stellenmarkt
Your contact for the PAGE Job Market section: Sabine Vockrodt, Job Market sales.
Phone: +49 (0)89/2183 7049, Fax: -7864, e-mail: stellenangebote@wuv.de
Verlag Werben & Verkaufen GmbH for PAGE Verlag (Ebner Verlag GmbH & Co. KG)
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Online Advertising

www.page-online.de

DAS NEUE MAGAZIN
FUR INTERALTIVE DESIGN

DIE NEUESTEN JOBS BLITZUMFRAGE 2L DESIGNER-GEHALTERN
\ 5000 3080 Mt Julla Faby
9802 12 [Ty m" - — =
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pAGE Online Advertising

Visitor figures www.page-online.de

Format/ CPM*

Pixel

468x 60 59 €

728 x 90 (up to 967 x 90) 69 €

160 x 600 / 120 x 600 79 €

300 x 250 89 €

468 X 250 99 € “CPM = Cost per thousand impressions

728 X 90 + 160/600 109 € Cost per thousand impressions of the
DELE f(_) ron line 728 x 90 + 160/600 139€ advertisement displayed in rotation.
advertisin g BUshaoWAd T The banner appears the agreed number

Maxi-Ad on azglica tion of times over the agreed time frame.

Halfpage-Ad On application

Banderole-Ad On application

PAGE Newsletter
Number of issues Price per issue
1x 540 €

T G 500 € Distributed twice a month,

from 10 x 460 € on the 1st and 3rd Wednesday.

e e 6,700 + X newsletter subscribers

rom X

guaranteed

All prices subject to VAT at applicable rate.

Please note: Please supply only JPG or GIF files for banners in the newsletters
Note: Animated GIF files will no longer be displayed in animated form from Outlook 2007 onwards.




14

PAGE Ad price list No. 26, valid from 1.1.2012

Ad Specials

Half cover inc. back cover Gatefolder

n

Maxi cover page h Bookmark
\\- I
<
Gatefold cover Belly band

R =

Glued postcards, brochures or other
printed matter are only possible in
connection with a full-page ad.

Backfolder Gatefolder and backfolder

(g

Bookmark Wrap Cover wrap
ﬁﬁfﬂ.:l . |
Belly band with double page Adhesive notes










